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Abstract
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YA HFFFEZ A, 2 ZFA A= B2B ECoYAS]
b-Cart Z]HF off o] HE AlAH9 27 Z]5E& AFER}
4] F(Identification), AF&AF o] Y E I(User Dialog),
3 EFF H = F(Collection), & Z 2 A #(Trashing),
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(Knowledge Maintenance) 2.2 F9/3}3  b-Cart7/2F
offo] HE Alzgel oAz olgFo]xrF HAF T
Nage FrE A ZzEgy sl
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Fopgel wet  goE YEE @ HFu

EgH oz FoelFE HES Y FoF
Alsgojoh 3 F BB ECY ofo]HE g2

b-Cart& 7/9te 2 & HoZ od £ /ot

Keywords:

agent; Business-to-Business Electronic Commerce (B2B
EC); b2b system; b-cart; B2B Agent; AgentB; architecture

1. A&

AapgA» g2d @52 AT EYo] do]HE
71gkel Mg AR Bado] FUEHI Ut E3F
Fo= Fxabd Folel FHolE siok st= B2B
EColAM= 2 "84o] ¢ Zgzm & 4+ Utk B2B
EColM = Fujzte] oojdE #ub oYzt Hojzte]
AolHdER Hastd €coh gz, do]dEe
AAAFTE HF Aoyt sy, ofjolHEE
AFHoR JFE MY F+ dojof 3o

B2Bo| A o] ol2jd At ES T WAL F9
TE E&HoZ e doldE T&o 3
A8 d3e obd 2RA gAoltd. X F72Y
EAA #FHE A< [Guttman, R., Moukas, A., and
Maes, P. 1998]0] A|<tgk  CBB(Customer Buying
Behavior) B 2o w2®d Fof T2 HAs Foxrt
FEOH AMulzd disid 275 ddsts
A9l 2F  4l¥(need identification), T ojA}7F
Fojgtnatste o] FAIAE Hristn AAse
A A4E F/W(product brokering), TuiA7F £
FEMEAE FTEEEH FoEgxE FHse
ARl 42l F7W(merchant brokering), ToiAF7F 74,

Fd 5o Ady zHo diEM oAE E
Aoy AMulau AEe AFae AT ELsts
@AYl ®AH(negotiation), TEiAF  AHE =

MBI AE A9 dawhS AJAE AAde s
@Al el 2 vl F(purchase and delivery), T x}7}
Al FE, ZE2A 2 did HEEE BEAE
715l AEAME A9 HI7Hprofuct  service  and
evaluation) & 6TAlEZ FAHHU. olzg ©AH F
dFEel oeHESS H4FE TN, AU FAY
e 571 fA A =o] Aok (1212 oY
CBB 549% B2BEZ &#std Fojolo]d =7t ofd
EE2 AfB] A 7h S FEHEAZ Ay st=
T ol{Requisitioning), 2%F HAREE AT olu}t
Mol 2~g ZMSHE 357 2 & (Request for Quote), o™
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AMEak oMulavh 7Py 93RS ZASHE (Vendor
Selection), A =g® A& o TolE 8As=
Z 2 (Purchase Order), &% 5| st vl F(Delivery),
7} &-(Payment Processing), == ® A&, Mol Lo o $
#7tel 23l (Evaluation and Evolution)2 &/ 3+d
ojo]ME 7|9t B2B TEAM A ZdS AAEIAH

2 =FdAME o3 2dES FHYsH F o
FaH o2 B2B ECAA dHAZ® Folo #HAY
A2FES 7|¥to 2 de Fulrxt F4e b-Can
7iuk ool HE Ala"el  FE AAC a4
71tz gith. &4 23olA B2B  EColA1Y
ooldEe HdaE I b-Cart 7|¥F olo]HE
Aol Z5e il HHE F 3ol A A
deldol 28 AAIED, 4% T2 EERY
Aol AgentBY] FERE AAStL THAMHE
ANstT, sAA oka FF AFF A A
7les

2. B2B ECY|A] b-cart 7]¥F ofo]AE

A" 71E

b-Cart= 714 T o =7} afdtE
F oY x4 B 7} E(Buyer-Cart) 5 T 2} Alo] E o]
A A sts aFILECITH4]. FofAr Alo] Ed A3t
23 He AFHFEE AAS}E s-cart, s-cant®
7154 g RARSEAIRE FhRE ALl Eo] 9 At
i-cart?t iuIE = ol becartsE Fuizl YT
agstE=z A Foirts zxpalg pCY Ao
L= aht2l b-cart® 34 of 2
HAAA Ao 2 EEH FEREE = & Aol
Fojxel b 7hgsia w3 s " FuldER L,
Zaatgr 3 AF/AE #E, AR AR #HY
5% Fuizt YAAAM EFHoR & F o,
HapAAg =3k Foixbe] Fuf AEE Fujrpe
Ao Al 22 FEaked o AxAd
tfeboltH5,6,7). B2B EColAM 7ldFuiztes i<
4ulzbol]l  wlEA FE AFE VISl 1,
FEIZLS HAstm, oz AHE2E ERPY 3
FRoZ FEH = T ke
M 2ol A] A~ ¥ (e-procurement  system)ol] T A H oF
=l 7129 s-carti-cart FERoAM T FofA =L 7
AzpA Aol Eold  AAH  wja& Aol
b-cart®] Z$ Foixie] Yo JqeozF Fofr]| =9
E5o] wlf ZEEHoltys] £ =FolAs b-Cartd
drkHel 9 F7|5E ste], B2B EC #A0lA
a%7tE 7158 ¥ £ AT becan 71N AFH
Al 2= 5

& ofefist o] T

ool HE Hol a77%
2
1) ArEA 2 H(Identification): b-cart2]
£2%AE AdEsle 75 AREARY
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3)

4)

5

6)

8

9)

10)

AFAM 5
bsstn HAAF AMBo] ThEE
’U!’“g';(l"o’} —1:- ?‘aa

AEoz 52 219 Fo 24T £
pi=3

A£ 2} ofo] 2 I(User Dialog): *1-83}2]
375 Adses g3 75

HE B FF(Collection): Fofjpo)
wAdde otol el & choFat
ARAACZRE  beatZ FHAY F

A= 7 E.

EEFF B A A (Trashing): B F3d
ofolddE  FolAM  Folitrt  ¢le
olol®l & AAHBtE 7] 5.

Ny T o 9] ALE F A Y(Individual
Purchase Decision Support): o 2+e| Fuj
AAEA S Y 7T oY
H2pr[ oA FHF FEF AEES
b-cartd| Al AZH=HE 752 E5HY
A48, 8x F& F3 0 sdsi”
ArldAdg =9 F F Utk Foizty
Az, TojRt, AE digd Ht 5§
A Aol 2ol A Asie], HEIHA| 2
¢e 2Eo] EgEo AAAH S Y3
E F UG (FEF ofo/do oiE
Hejg oo Hzof mE FEF 4
gl o) zZtztel E& Qe bl
&)

B2 T Ej oA} E H A H(Organizational
Purchase Decision Support): 7§z} 2 9]
T JAlEA T2 AE AYse 7]E.
Tzt spolE ol EAjstnz EAHY

SREE SELCES % F 5o
FojlAEAe 29 Y3l

et @9 Al g 5+ Ao WE 2
g 7 = Uk
% S Negotiation): Tojzxp L= Fojzt
dlo]dEetel A 715, Avulst HA
.04, =23 F)

M, =1l

FEA 2 (Ordering): AEH  oro|HdZ
ozt Al FE3E 7%, bcartoll A
gel  ARAF  F2L FA

FHHoz axg F At (EFY¥ FE
715)

2B E/(Payment): F5H

A Fojrtel Al A EAsE 71F.
chopsh HapAl Aol sk A& A T
E%8H becarto]l A FET F Atk
(&8 AF&2)

YALY  FF(Tracking). HA TF
g FE7EL ZYHET + dE



7). chokst AzbAlgel diE 29

ZZ2A3S pecantl M B =X, o
& = AN (EF FF 7S

11) 7o7]Z(Recording): THE ANy B
becartol] A, Fujr)|E = rlE.

1 of

F

12) HAFofA 2o Fojz]S HE (Record
Transmission): b-cart? TFol AR E
Fojzte]  AAPFojAl A" AFE=
715

13) A& dfo]zof  AEZL A4 HFF
(Knowledge Maintenance): TH& E3
Fufatel ME wojat, AFo gt Bt
5o AMEe  A4AL  AAdo]xd

At BE ARl wse
7%
ol 277155S BEY £ AE b
slolWE Alxdol AEHI] ANAE obze ze
P B0l AgEo] Pt
D owmeld,  EAR Moz, EE

Bofolo] HEE becart olo]HWEZ wo}l I
*3§° T9} EEAHEE HASH b-cant®

£33 & F Ude 7]%50] stEFo{o o
Zdzw 2ol A FEOZ ZHF Aol =
“s-Carto] §7F & "b-Carto] ¥7p W Eo]
Fulg]o] oo} g

@ EBE FEAY gzt 3F ool AHsiA
lojok o},
@ b-cart} HAAIHEZ L Bozrp ool HE),
b-cart2t A Ap-of Al A b-cart 2t
AN A A AE 7R oA R E 2
T &Fo] Hashrt.
@ dAAE 1EA, FE4d, dF Folu
o gohAlgto]l $x HEE AHgElofof
Eia=
5 Fulae b-cartd JFA| G Qoo ok
3. flAlA] Qe Ho] A HA
bcart'/]t”' ofojdE Axuo FHEE Halaiz 4

7ho] oAl A o) EEEIF o] Fo] AHorghch <
1>-,;— EREE i%—E% wo 1 lth DIALOGE

Frh Akl becartAbolel @A AlE S AElAf
QUOTATIONS  Fulstaz ss  E2FHEE,
NEGOE  €@ArS 9sk A Al a3k DECISIONS

Zado] fatd Az AFEEE, POT T o A A,

TRACK#® #3373, RECORD: FEHE Hys
gt Al BPIE ARRRrel maEad uf A A,
AUCTIONS  AoiE & roliale s Al

REVAUCZ b-carte]l &2 ZFol dsiA 71l
U Z2az Fu FoE 4w A4S sldu
HapFojalAda A E @3t gl #Alz] ol

1) AR thelgza
b-Cart A}o]] Dialog ID, constraint (price, quality,
producer, delivery, size...), preference (producer, color,
feature, e-marketplace, item,...), buying type, current
status, date &time, effective date

(DIALOG)  [Trhzbek

) EFFREFAM) F3H  (QUOTATION)
[ AL A] Aol A b-Cart 2] Quotation ID, seller, product
specification, quantity, amount, payment (payment
method, payment type, payment payee, payment account,
payment date), delivery (delivery method, delivery type,
delivery deliverer, to, from, delivery date), date & time of
quotation and validity of quotation, digital signature,
seller’s certificate

3)  FuHstnasts  EFA 0 g =HY
AqAAAF  +9) (DECISION)  [b-cart®
A a7 o] Al A8 Alo]] Decision ID, date & time of
decision, status of decision, QUOTATION (Quotation ID,
seller, product specification, quantity, amount, payment
(payment method, payment type, payment payee, payment
account, payment date), delivery (delivery method,
delivery type, delivery deliverer, to, from, delivery date),
date & time of quotation and validity of quotation), digital
signature, buyer’s certificate

4) A (NEGO) [H AA] &2} b-Cart AFo]] ]: Nego ID,
date & time of nego, status of nego, constraint (price,
quality, producer, delivery, size), preference (producer,
color, feature, e-marketplace, item,...), nego model, nego
memo, QUOTATION (Quotation D, seller, product
specification, quantity, amount, payment {payment
method, payment type, payment payee, payment account,
payment date), delivery (delivery method, delivery type,
delivery deliverer, to, from, delivery date), date & time of
quotation and validity of quotation), digital signature,
buyer'’s certificate

5) & (PO) [b-cartoll Al HRFAI A2 2] Order ID,
date & time of order, validity of order, QUOTATION
(Quotation ID, seller, product specification, quantity,
amount, payment (payment method, payment type,
payment payee, payment account, payment date), delivery
(delivery method, delivery type, delivery deliverer, to,
from, delivery date), date & time of quotation and validity
of quotation), digital signature, buyer’s certificate

6) FTEA o IPAY F3H (TRACK)
(ARA e A7 BT E F9)F becantAbol]
Track ID, date & time of track, status of payment, status
of delivery, paid date & time, delivered date & time, PO
(Order ID, date & time of order, validity of order,
QUOTATION (Quotation ID, seiler, product specification,
quantity, amount, payment (payment method, payment



type, payment payee, payment account, payment date),
delivery (delivery method, delivery type, delivery
deliverer, to, from, delivery date),
quotation and validity of quotation) ) , digital signature,
buyer’s certificate

7y 7HE EF W FEZIE  (RECORD)
[b-cartol A ARF oA 28 © 2] ]: Record ID, date &
time of record, status of record, TRACK (Track ID, date
& time of track, status of payment, status of delivery, paid
date&time, delivered date & time, PO (Order ID, date &
time of order, validity of order, QUOTATION
(Quotation ID, seller, product specification, quantity,
amount, payment (payment method, payment type,
payment payee, payment account, payment date), delivery
(delivery method, delivery type, delivery deliverer, to,
from, delivery date), date & time of quotation and validity
of quotation) ) ), digital signature, buyer’s certificate

8) b-carte]l AFE gzl T2 oA (BPD
[b-cartoll A H2FA| 4O 2] ID, name, age, sex, birth
date, occupation, mailing address, phone number, e-mail,
url, and last updated date, digital signature, buyer’s
certificate

9) ZAul A7} (AUCTION) [b-cart® HA}A|ZHA}o]]
Auction ID, status of auction, name, explain, method,

number of bidder, flag of success, start price, current price,

increment price, current bid price, auction sequence
number, request date, start bidding date, end didding date,
contract date, GMT, QUOTATION (Quotation ID, seller,
product specification, quantity, amount, payment
(payment method, payment type, payment payee, payment
account, payment date), delivery (delivery method,
delivery type, delivery deliverer, to, from, delivery date),
date & time of quotation and validity of quotation), digital
signature, buyer’s certificate

10) #AF EF izt dF 8 (REVAUQ)
[b-cart®} A x}pFufj Al 20 A}o]] RevAuction ID, status
of revauction, name, explain, method, restriction grade,
limit number of bidder, current number of bidder,
minumum amount, maximum amount, possible total
round number, current round status, request date, start
bidding date, end bidding date, contract date, GMT,

QUOTATION (Quotation ID, seller, product specification,

quantity, amount, payment (payment method, payment
type, payment payee, payment account, payment date),
delivery (delivery method, delivery type, delivery

deliverer, to, from, delivery date), date & time of

quotation and validity of quotation), digital signature,
buyer’s certificate

date & time of

29 1-b-cart 7IRE oO]HE AJAF 9 o A=

ZEL
olegigt olAAE AAZ] YA, & =IFdAMs
AT EOO|HEE a2 %k ZTZEEYA A S
BE7] YslA ECEHol ¢ed UNIK-AGENTE
AAlAE dAlx] ¥Ho=2 HZF . e,

o] XMLEZOoZ FHsr Ystd ACL FEL
ebXML H 2| Header Container 222 TH3r}.
UNIK-AGENT & dXzjs Al AxpdA ol A
A5y oolHEZIHY A% ZZMHEE  HIHA
3y AFez  FEAG. | =EdAAME
UNIK-AGENTEZ  #%3sla] KQML[10]E 2§02
AVEBLE 3, EO}O thul gt Security layerE #%-3ld
<a¥ 2>9} Z& F 4AFY AXMAE A

2

1) ACL layer: =90l @Al 9% oA
A& ololME] JAARE U3
=R=]

.

2)  Electronic Commerce Layer: A}gHz
dol BEHoR Bad fol¥i

3) Product Specification Layer: TTHAFE
RFE % AE ke B
Hg 52 Adsuna s AF

g2} 2eR s 28

e |
B

l‘

B
uj

4) Security Layer : PKIZ|¥te]l B AE
H& HAxxEIG JAFME EHEEE
B Y
T,
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ACL layer _parear ,,I- et

o ——

Q,m““o" Purchase

nformation Decision
QUGTAT]I)M

Recording
(RECORD)

'@ @ ehvcry\
@@ «m»@

...................................................................................... ,.......... eramrecamaaeeee e aaas

Lun Beam Prinier !
; i
; panteof .

0
@f

Sccurity layer ;
29 2-beart 1 ASHE A2d AN AF  EED

of

Content-1D: <b-cart@example.com> /* Header */

Content-Type: application/b-cant  /* MIME type */

PO A
“ s 0 0¥

<?xml version="1.0" encoding="UTF-8” ™
<B-CART>
<ACL>
<SENDER>se|ong.ac.kr/~seller1</SENDER>
<RECEIVER>buyer.lcec.net</RECEIVER>
<IN_REPLY TO>QI_Sharp_20020924_202151</IN_REPLY TO>
<REPLY WITH>RE_QI Shlrp_20020914 202151</REPLY WITH>
<CONTENT>QUOTATION</CONTENT>"
<ONTOLOGY>B-CART<VONTOLOGY>
<LANGUAGE>ENGLISH</LANGUAGE>
</ACL>
<QUOTATION>
<QI_ID>QI_Sharp_20020924_202151</QI_ID>
<QI_DATE>09/24/2002</Q1_DATE>
<QI_TIME>202151</QI_TIME>
<QI_VALIDITY>11/24/2002</QI_VALIDITY>
<SELLER>
<SELLER_NAME>Sharp</SELLER_NAME>
<SELLER_URL>http://sejong.ac kr/~seller1 </SELLER_URL>
<SELLER_EMAIL>sellerl@sharp-com</SELLER EMAIL>
<SELLER_PHONE>1-233-8799</SELLER PHONE>
<SELLER_ADDRESS>212-90 Sinziku, Tokye</SELLER_ADDRESS>
<SELLER>
<PRODUCT>
<PRODUCT_NAME>Digital Camera<’PRODUCT _NAME>
<PRODUCT_CODE>NKSPO6</PRODUCT_CODE>
<PRODUCT_UNIT_PRICE>1600</PRODUCT_UNIT_PRICE>
<PRODUCT_URL>http://sejong. ac.kr/~seller17product/camera.htmi</PRODUCT_URL>
<SPECIFICATION>
<PSI>VL-FDIU</PS1>
<PS2>200x Digital Zoom</PS2>
<PS3>24 Background</PS3>
<PS4>USB Port</PS4>
<PS5>LCD View</PS5>
</SPECIFICATION>
</PRODUCT>
<QUANTITY>1</QUANTITY>
<AMOUNT>1600</AMOUNT>
<PAYMENT>
<PAYMENT METHOD>Credit Card</PAYMENT_METHOD>
<PAYMENT_TYPE>Direct</PAYMENT TYPE>
<PAYMENT PAYEE> Lim, GyooGun </PAYMENT_PAYEE>
<PAYMENT_ACCOUNT>123-456-7890<PAYMENT ACCOUNT>
\PAYMEVT_DATF)IOIII/ZOOZQPAYMENT‘DATE>
<PAYMENT>
<DELIVERY>
<DELIVERY METHOD>Ship</DELIVERY_METHOD>
<DELIVERY_TYPE>Special</DELIVERY_TYPE>
<DELIVERY DELIVERER>UPS</DELIVERY DELIVERER>
<DELIVERY_TO> Lee, JaeKyu </DELIVERY TO>
<DELIVERY_FROM>Lim, GyooGun </DELIVERY FROM>
<DELlVERY_DATF)!O/03/2001<T)ELI\ ERY_ DATE>
<'DELIVERY>
</QUOTATION> xuenn
<SECURITY> consnsansvertsteRebanassusInn
<D(GXTAL_SIGNATURP)ZZB‘:48D'/.sdeAJ!dﬂd:J94</DlG[TAL‘SXGNATURF) . /* Secunty Layer */ -
<CERTIFICATE>539:931:934d:394: T<YCERTIFICATE> = .
(]’SECURJTY) APENEA RIS A A EE R AN A AN AR DR

<B-CART>

/* ACL Layer ¥/

R R
“ a2 nea®

-

/* EC Layer */

T L L R R TR T

- /* PS Layer */

R

R
R A I B R N N A IR B P S B

FEEEN AN RS RRSNE NERRRAR

D T N T B O A O S I A )

23 3-QUOTATION HA|Z| 2] of
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olgfst ol AR = ebXML{11]3 #S XML EROZE
AAE # ded T ebXMLol ZHEHEZZE
‘application/b-cart’ 2= MIME typed A 2J3t1 2 34&
ki XML-signature[12]& =5l 2l Fol
teEER A <a¥ 3> QUOTATION
Aol oE BT Content-Type °IA MIME
yped B F X, ACL, EC, PS, SECURITY 59

sA%o] BAHO] U= AT B F Uk

4. AgentBS] TX

bcart 7I¥F  olo]MEAIA®E  ET] H&iA
T2 EElYOR  AgentBEE  bcant®: <Y 4>
Zol  AAFATY AgemBE  b-Cart®]  137FX
2F715EY 540 ot otdge #E V|ITEER
o] Fof Zth
1) Communication Controller - 5571 He A AE
FAsts 7% olRe XML dAAE Aelshs
XML Manager < HAIEE A ZFE Security
Manager<} FTAalE | 2] &k Transmission
function®. 2 o] Fof o}
® XML Manager : TAHE XML HAAE
HA &, £A5E dAXE F238 ot
®  Security Manager : WA Aol o3 HAAEE

AZ7IY T2 @83t NI gt
2) Identification Controller . A}8-Z1E A3} 1 A2t

HAEE #Hes Fe 715 oA UAFAME HYF=
Certificate Manager &} Folzte] Z2 A& T s=
Buyer Profile  Manager® A¥  7]F&  si=
identification function 2.F o] Fof
®  Certificate Manager Tz JAFMZ
el gt
® Buyer Profile Manager : 7oA} T2 Q
iac i AHFLZ FEs 2 d&

HAA G Z20dg Aoz HEqio
3) Cart Controller : FulaAl&£FFtESY F23 715
collection, recording, trashing, tracking, ordering, payment

7%

A S CREEE

4) Decision Controller

Adsts s oA HA4E #EIFE Nego
Manager 2 Folzte]  Fojz:A e FujAtAA
Z2H2o dFHE U715 S HEE Workflow

A

Manager?t 7 A FojoarAdA 2 75e &e
Personal Decision Maanger 2 ©|Fo] Ut of2igh
TFojfarA AR g A2 A Aujojiell HAYH I

g8&dH

® Nego Manager o zpetel  HAE
e gt

®  Workflow Manager : =32 HIAEZZLE
et FojgAlEdA S gdor e vlse
A&

® Personal Decision Manager Frof2he]

AEAe Folodge R Awch

AgentB
Communication Controlier Identification Controller
QUOTATION, PO, NEGO,
AUCTION, TRACK, BP!I = XML Cortin Brver Peoi
h ertificate uyer Profile
(XML, MIME, PKi an HTTP) 23 Manager P Y
e-Marketplaces 23 # Manager Manager
-
sz Security " X -
= Manager l [{dentification function
t 4
DECISION, REVAUC,
RECORD Cart Controller
IXML, PKI on HTTP) 3
Collection Trashing Decision Controller
function function
< 3 7y Nego Waorkflow
-
e-Procurement G Y Manager Manager
System Ordering Payment | [
function function
# ¢ Personal Decision
] Manager
Tracking 4" Recording b
function function
"
‘ RECORD f
© Knowledge Base
Buyer’s ‘!
1Qrder information

1Y 4- AgentBY T =
-382 -



AgentB 2]
gHolch o] T ZEEY A4 E External
Ay dAFHof FFHEE

<18 s>z Fujaky pColl HAxH FHEE
ApE- o
Helper Program W E{ =

ve—+2  FEFIAT FeE AgenBIHEOIA
“Collection”, “Trashing”, “Tracking”, “Recording” & &I
= EFE5#, ook A#E “PaymentDelivery”,
“Order” HEL & 4 2ot “Certificate Manager”, “BPI
Manager” 52| Ab&ar A® 2], “Workflow Manager”,

“Nego Manager”, “Decision Manager” 59
AN EFES B 5 7 A 2 o dME
el Aoz RE s7§el otolgol 3 E o
Ade AL B F U FlRE personalized
spreadsheet capabiliy’s & 238w el “Decision
Manager"S E3 JHQlEE FolgArZAd S &+ 7
ATk “Workflow  Manager" & 53l progafiel
Foleltdy #AYE AL FooFAE BEl
daiA FAC oz HAxAIF Fel 8 Es
Aol 5o 7HA "o Folg EFA diEiMde
A2 AFHYEE FPHoE T sy, EE
Fuj7] £ AgentBol @A HE=Z=2  Foizig
AzFof A 22y Fgo] &olEA ofFo H
Atk <a¥ e>5 Fulaty FojrZA S EoE e
“Decision Manager” 2| ¥ ol EF} Fuftel
thet Fuixtel MEo digk &S =ddiAE
ol &3tad FAIG AL £ F AUtk

a9 5-AgentBY 4: Collection Cart

biue OR red
>= 400M pixel
== credit card

>= $10.000,000
> BB8
== domestic

2198 6-AgentB9 9: Decision Manger

5. &

Ngdzd dFo] T ERIMREEH HAAIFL=
Bl Fo] AM D daag Fule iz AFH
53 A53E= T #7430 2o dolHdE 73S
o3 B2B AladE aF7 FdEHi Us
7bed, ¥ =FodME B2BAA AHAAAZE FF
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